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bases cientificas relevantes. Os resultados esperados
visam contribuir com informacgdes que possam ampliar
a compreensao sobre estratégias de comunicagéo e o
papel das redes sociais na consolidacdo da presenca
digital das IES e na legitimacgao social dos cursos de
Estética no Brasil. O estudo pretende oferecer subsi-
dios para reflexdes, no campo da educacéo, sobre pra-
ticas comunicacionais, engajamento com o publico e a
potencialidade das redes sociais no ambiente virtual

de comunicagao.

Palavras-chave: Cursos de Estética; redes sociais; re-

presentagao midiatica

A B S T R A C T

Changes in the digital environment, driven by the de-
velopment of information and communication techno-
logies and the expansion of social media, have brought
significant transformations to the educational context,
in which Higher Education Institutions (HEIs) have beco-
me increasingly present and active on these platforms.
In this context, the study aims to analyze how undergra-

duate programs in Aesthetics and Cosmetology in Brazil

use digital social networks as communication strategies
aimed at institutional dissemination and the construc-
tion of representation in the online media environment.
The specific objectives include mapping, among the so-
cial networks Instagram, YouTube, Facebook, TikTok,
X (Twitter), and LinkedIn, which are used and the forms
of representation present in their posts, as well as con-
textualizing the trajectory of higher education programs
in Aesthetics and Cosmetology in Brazil. This is a qua-
litative, exploratory, and descriptive study grounded in
theoretical frameworks from the fields of organizatio-
nal communication, representation, and cyberculture,
supported by relevant scientific sources. The expected
results seek to contribute to a broader understanding of
communication strategies and the role of social media in
consolidating the digital presence of HEIs and legitimi-
zing Aesthetics programs in Brazil. The study intends to
provide insights for reflection in the field of education,
emphasizing communicational practices, audience enga-
gement, and the potential of social media within virtual

communication environments.

Keywords: Aesthetics Courses; Social Media;

Representation.
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